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CLIMATE AND BUSINESS

GOVERNANCE EMISSIONS SUSTAINABILITY

PEOPLE COMMUNITIES ANNEXES

Plenitude is committed to creating shared value in the areas it operates, by
promoting the culture of sustainable energy usage to foster collective com-
mitment to the energy transition and supporting initiatives aimed at sustai-
nable, inclusive local development.

POLICIES / POSITIONS / OTHER DOCUMENTS

- > Eni Code of Ethics
- P> Respect for Human Rights in Eni Policy

2024 MAIN RESULTS

SPREADING THE CULTURE OF SUSTAINABLE ENERGY USAGE

PLENITUDE SOCIAL MEDIA:

>740 >100 million 3.5%

published content views average engagement rate

>50 articles published in the » One Plenitude magazine

MUSICAL EVENTS:

7 460,000 2

musical events in as many participants energy efficiency
partnerships projects

SUPPORT TO LOCAL COMMUNITIES

—— invested in SUpporting local communities
€ 3.64 million (in line with 2023"%9)

STEMMING STEMMING SOCIAL

ENERGY POVERTY EDUCATIONAL POVERTY INCLUSION

6 projects 2 projects 5 projects

supported supported supported

Beneficiaries:  approximately Beneficiaries:  approximately Beneficiaries:  approximately
425 1,430 5,220
households minors and adolescents individuals

LOCAL DEVELOPMENT

1 ,898 primary school pupils in 27 schools in 9 Italian
regions involved in the “More | know, less | consume” project

In the areas where Plenitude operates in the field
of power production from renewable sources,

it supports local communities with urban
regeneration, energy efficiency of public facilities
and training on energy saving

CORPORATE VOLUNTEERING

1 ,840 hours of corporate volunteering throughout Italy

145 - See section A “5.2 Supporting Local Communities” for more information.
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https://corporate.eniplenitude.com/en/one-plenitude-magazine
https://www.eni.com/content/dam/enicom/documents/ita/governance/codice-etico/eni-code-of-ethics.pdf
https://www.eni.com/content/dam/enicom/documents/eng/governance/code-of-ethics/policy-ecg-du-eni-spa-EN.pdf
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5.1

Spreading the culture
of sustainable energy usage

MATERIAL TOPIC

COMMON BENEFIT
PURPOSES

CUSTOMER
RELATIONS

SPREADING THE
CULTURE OF
SUSTAINABLE
ENERGY USAGE

As required by Law No. 208/2015 on Benefit Corporations (Societa Benefit), the declared
targets for the reporting year, the results achieved and future targets are given below.

2024
TARGETS™¢

COMMUNICATION

Evaluation

of the launch

of media campaigns
to continue

2024
PERFORMANCE

>10 media campaigns
aimed at raising

STATUS

OF ACHIEVEMENT

©

MESSAGE TO OUR
STAKEHOLDERS

FUTURE
TARGETS

By 2025, reach at least

SUSTAINABILITY
FOR PLENITUDE

GOVERNANCE

awareness-raisin awareness of the 500,000 users through
7 9 principles of responsible GOAL at least 10 media

on the principles : ACHIEVED -

) and conscious use campaigns
of responsible

; of energy
and conscious use
of energy in 2024

« Published >740
contents on Plenitude In 2025:

Preparation of a
content plan that
will aim to continue
the messages
conveyed by

the "Vitamin E”

and “Guide to high
energy prices”
initiatives in 2023

social media and >50
articles in One Plenitude
magazine aiming to
raise awareness of the
principles of responsible
and conscious use

of energy

Involved >20 content
creators

>100 million views of
content on social media
3.5% average
engagement rate

on social media

To promote e-mobility:

- developed the “Electric
Driving Experience”
format and formalised
partnership with
Genny Zero

©

GOAL
ACHIEVED

- involve at least
15 content creators

- dedicate at least
40% of posts to raising
awareness of the
principles of
responsible
and conscious
energy use

- improve the average
engagement rate on
social media to 4%

In 2025, to promote

e-mobility:

- use and development
of the “Electric Driving
Experience” format

- development Genny
Zero Partnership

146 - Regarding the target set for 2024 and included in the Sustainability and Impact Report 2023 “Continuation of Plenitude's participation in the WBCSD

working group Transport & Mobility in 2024", participation did not continue.

L
CLIMATE AND BUSINESS
EMISSIONS SUSTAINABILITY PEOPLE COMMUNITIES ANNEXES
Valuation of the
launch of projects Four projects launched @ Initiate at least 5 projects
uniting the worlds of  that combine the world GOAL that combine the world
art and energy of art with energy ACHIEVED of art with energy
in 2024
Realised:
- educational initiatives
to spread the energy
culture (e.g. Futura Hold at least 4
by Plenitude) awareness-raising
- 2 awareness-raising eveEts (¢~g~| on topics
events (e.g. on issues Sein &3 el
Preparation of a such as inclusion, gender-based violence,
plan of educational gender-based violence, © mental health) per year
continue to spread ACHIEVED Regarding e-mobility:
the energy culture , B use and development
Regarding e-mobility: of the “Future Driving
- new edutainment School” and “The Art
CUSTOMER format “Future Driving in Motion Museum”
RELATIONS School” created format
- the public art project
SPREADING THE “The Art in Motion
CULTURE OF Museum” was held
SUSTAINABLE
ENERGY USAGE

Continuing
collaboration with:

- events to spread
the sustainability
culture

- energy efficiency
projects at music
events, as partner

« Seven events were
organised as part of
the same number of
partnerships in which
more than 460,000
people participated.
During these events,
aimed at spreading
the culture of energy
awareness, two energy
efficiency projects were
implemented

- Participation in events
to spread the culture of

sustainability (e.g. Umbria

Green Festival and Imola
Green)

©

GOAL
ACHIEVED

PARTNERSHIPS AND EVENTS

- Organise at least

8 events as part of
the same number of
partnerships, reaching
at least 500,000
participants, to promote
more efficient and
responsible energy
use. Conduct at least
three energy efficiency
projects

Regarding e-mobility:
sponsorship of events
both in Italy (such as
MIMO, Imola Green,
and Umbria Green
Festival) and abroad
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MESSAGE TO OUR
STAKEHOLDERS

Spreading the culture of sustainable energy usage is one of Plenitude's common
benefit purposes. Therefore, it is one of the objectives the Company is committed to
pursuing consistently.

To achieve this, Plenitude invests in communication activities and the production of
content dedicated to its stakeholders, through various channels and in collaboration
with different realities, with the aim of raising energy awareness and guiding daily
behaviour. In fact, the Company shares its technical expertise by collaborating with
various organisations to create educational content on energy savings and sustaina-
bility. Finally, to expand the impact of good practices on responsible energy use and
promote an e-mobility culture, Plenitude activates partnerships with local actors and

SUSTAINABILITY
FOR PLENITUDE

organises cultural and training events.

PLENITUDE'S INITIATIVES TO SPREAD THE CULTURE OF SUSTAINABLE
ENERGY USAGE DURING 2024

COMMUNICATION

ELECTRIC DRIVING
EXPERIENCE

A new format was developed that allowed consumers, journalists and influencers
to experience a real electric driving experience, thanks to the introduction of the Electric
Vehicle Coach™.

PARTNERSHIP
WITH GENNY ZERO

A collaboration was developed to promote means of transport for personal mobility,
combining the concept of e-mobility with an inclusive urban micro-mobility project.

The partnership aims to make cities more liveable by proposing solutions that meet the
challenges of contemporary mobility: reducing environmental impact and increasing
accessibility.

» CORPORATE WEBSITE

In 2024, the website was enhanced with content dedicated to the Company's business
and sustainable commitment, initiatives and strategic partnerships, as well as present-
ing its achievements. A section focusing on people and an overview of the Company's
global presence was added.

The website not only provides information, but also represents a crucial access point
to foster dialogue with stakeholders (institutions, media and citizens), enhancing
transparency and stimulating user involvement on energy transition issues.

147 - For more information on the Electric Driving Experience see P https:/corporate.eniplenitude.com/it/chi-siamo/partnershi

ing-experience

CLIMATE AND

GOVERNANCE EMISSIONS

BUSINESS PEOPLE COMMUNITIES

SUSTAINABILITY ANNEXES

» ONE PLENITUDE
MAGAZINE

Available on the corporate website in the dedicated section, in 2024 it enriched its
editorial offer with new articles, videos and podcasts focusing on innovation, sustain-
ability and corporate initiatives that enhance Plenitude's business and people, both
in Italy and worldwide. In line with Plenitude's commitment as a Benefit Corporation
(Societa Benefit), the magazine continued to pursue the goal of spreading the culture
of energy efficiency and sustainability.

It strengthened its dialogue with readers, delving into the energy sector and the
Company's commitment to a just and sustainable transition, while fostering an inclu-
sive culture that helps attract and develop new talent.

INSTAGRAM

To further promote the dissemination of Plenitude's initiatives, its values, its part-
nerships based on shared principles and its commitment to sustainability, the Insta-
gram channel was fed with a content strategy, oriented towards brand entertainment,
designed to make the energy sector more attractive to the platform's target audience.
By the end of 2024, Plenitude’'s Instagram profile had published 574 content stories
and feeds, acquired 3,000 new followers for a total of more than 7,394 followers
and 9 million total impressions.
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https://corporate.eniplenitude.com/en/about/partnerships-and-events/electric-driving-experience
https://corporate.eniplenitude.com/en/about/partnerships-and-events/electric-driving-experience
https://corporate.eniplenitude.com/en/home-page
https://corporate.eniplenitude.com/en/one-plenitude-magazine
https://corporate.eniplenitude.com/en/one-plenitude-magazine
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EDUCATION

FUTURE DRIVING SCHOOL At the Leolandia amusement park, in the province of Bergamo, a new attraction ded-
icated to e-mobility was inaugurated to raise awareness among the new generations
towards a more sustainable mobility. In the first four months of the attraction's open-
ing, more than 110,000 children and 540,000 families were involved, with more than
11,000 kWh delivered since May 2024. The attraction won the Special Jury Prize at
the 23rd Parks mania Awards'® and took first place at the Italian festival of events
and live communication 2024 (Best Events Awards, BEA) in the educational/training
category™.

THE ARTIN Plenitude On the Road charging stations are transformed into public works of art, and

MOTION MUSEUM exhibited in 13 Italian municipalities with the aim of promoting e-mobility, additionally
recharging the area that hosts them with beauty.
The project falls within the context of public art, an artistic form that integrates itself
into the social fabric and urban structure of the context in which it is located and aims
to intervene in the connotation of spaces™. This offers a unique experience, trans-
forming a simple everyday action, such as charging an electric vehicle, into a moment
of connection with artistic expression.

OLIMPIA@SCHOOL For the 2024/2025 school year, within the scope of the partnership with Olimpia Milano,
a project was launched, now in its eighth year, in collaboration with Comunita Nuova
Onlus and the Ufficio X Ambito Territoriale di Milano. The project involves six institutes
in Milan and two in the metropolitan area, with the aim of introducing more than 200
students to the world of sport. Particular attention will be paid to energy efficiency and
the world of work in a sports club, conveying fundamental values such as respect for
rules, healthy competition, a sense of belonging to a team and community spirit, as
well as enhancing the potential of each student. Thanks to the Plenitude’s partnership,
the figure of the “energy manager” was introduced. The students taking on this role
will be tasked with identifying innovative solutions to improve the energy performance
of sports club simulations, thereby fostering the learning of skills that can be applied
in reality.

148 - Parksmania Awards is an annual review dedicated to amusement parks, which each year assesses and rewards the initiatives that have most distin-
guished themselves during the season on the Italian and European scene. For more information on the award see P https://www.parksmania.it/2024/10/30Q
remio-speciale-della-giuria-per-leolandia-ai-parksmania-awards-2024/.

149 - For more information on the award see P https://besteventawards.it/eubea_events/scuola-guida-futuro/.

150 - For more information on The Art in Motion Museum see P https://corporate.eniplenitude.com/it/chi-siamo/partnership-ed-eventi/art-in-motion-museum.
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SUSTAINABILITY

PLENITUDE HOUSE
ON TIKTOK

Launched in early 2024 to promote a more energy-conscious culture and engage new
target groups. Based on the payoff “What are we changing today - we are changing the
way we tell the energy story”, the project adapted the creative language of the platform
to its own communication, based on listening and data analysis.

In the format, 12 TikTok creators spent a week in a house equipped with cameras,
facing a variety of tests and challenges every day to discover more about the energy
sector and gain more awareness of their own energy impact. In just a few months,
Plenitude House reached 92.7 million views and 48.4 thousand new followers.

BACKSTAGE
DELLENERGIA
ON TIKTOK

The series, launched at the end of 2024, travels through Italy in an electric car to tell the
story of how Plenitude's renewable energy is created. The episodes explore photovol-
taic power generation at the Plenitude plant in Volpiano, in Piedmont, and wind power
generation with a visit inside a wind turbine at the Collarmele site in Abruzzo.

The series was published on Plenitude's TikTok channel at the end of 2024 and will
continue in January 2025.

ONLY THE BEST
FROM THE SUN

Starting from the parallelism between sun creams and photovoltaic panels, i.e. “getting
the best from the sun’, Plenitude launched an initiative in the summer of 2024 in Seni-
gallia, the Marches, and Villasimius, Sardinia.

Vending machines powered by photovoltaic panels were installed, offering free sam-
ples of sunscreen. In addition to promoting healthy skin, this giveaway raised aware-
ness of the benefits of photovoltaics and the importance of conscious energy choices.
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https://www.parksmania.it/2024/10/30/premio-speciale-della-giuria-per-leolandia-ai-parksmania-awards-2024/
https://www.parksmania.it/2024/10/30/premio-speciale-della-giuria-per-leolandia-ai-parksmania-awards-2024/
https://corporate.eniplenitude.com/it/chi-siamo/partnership-ed-eventi/art-in-motion-museum
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FESTIVALLE Plenitude was a partner of the international music and digital arts festival in the Valley

of the Temples in Agrigento, a UNESCO World Heritage site. The main aim of the event

PARTNERSHIPS AND EVENTS

THE ISLAND FUZE TEA
FESTIVAL

For the third consecutive year, Plenitude was Sustainability Partner of the experien-
tial festival in Pantelleria. The event was powered by the photovoltaic plant donated
to the island in 2022, which continues to generate energy from renewable sources.
In addition, charging stations for electric vehicles have been installed, with the aim
of encouraging e-mobility on the island.

was to bring a selection of artists from the international jazz scene to the archae-
ological sites, with live performances and innovative, experiential formats. Plenitude
installed a photovoltaic system at the Santa Rosa Oratory to support summer events,
providing energy for daily activities and sports.

PRIMAVERA
SOUND FESTIVAL

Once again in 2024, Plenitude supported the music festival in Spain and Portugal,
one of the largest in Europe. The event was also powered by power certified through
European guarantees of origin, fed into the grid and produced by plants powered
by 100% renewable sources, thus reinforcing Plenitude's commitment to promoting
an energy-conscious culture.

SENSTATION SUMMER

From 13 June to 14 July 2024, the Company was a partner of SenStation Summer,
supporting the construction of a skate park in Piazza Duca D'Aosta, Milan.

The event was also powered with power certified through European guarantees of
origin, fed into the grid and produced by plants 100% fuelled by renewable sources.
Plenitude also installed a series of solar panels that helped illuminate the event.

C2C FESTIVAL

Plenitude renewed its support for the Turin festival of avant-pop and electronic music,
which was attended by 41,000 participants. Plenitude provided energy from renewable
sources to power some parts of the venue.

OPERA FESTIVAL

Plenitude supported the festival in Milo, on the slopes of Mount Etna, contributing
to the urban regeneration of the town. It provided generators to power some festival
events. This project is part of an extensive redevelopment plan that will transform the
building into a Creative Hub, with spaces dedicated to co-working and design for the
local community.

RED BULL

The partnership between Plenitude and Red Bull continued in 2024, with the aim of
improving the Austrian company's sustainability performance, both at its headquarters
in Milan and during all events organised and planned in Italy.

In 2024, Plenitude made the Red Bull Cliff Diving in Polignano a Mare (Puglia) and the
Red Bull 64 Bars in Scampia (Naples) more efficient by installing photovoltaic systems.
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Foeue ou

FUTURA, PLENITUDE'S METAVERSE

3 metaverse In 2024, “Futura” was born, Plenitude's virtual planet that exploits the features of

platforms some of the most popular metaverse platforms to accompany users on a learning

released in journey to raise awareness of sustainability topics and measures to mitigate nega-
tive impacts on the environment.

2 O 24 “Futura by Plenitude’ is an ecosystem that aims to lead the digital planet towards
the energy transition by raising the level of community awareness of its consump-
tion. Each user becomes an explorer of the energy sector by participating in creative
challenges, games, workshops, events and other digital interactions.

Futura by Plenitude is spread over five platforms in the metaverse, each represent-
ing a continent. In 2024, the first three platforms were released:

- Futura HUB, the continent of sustainable innovation on Spatial: a natural archi-
pelago where each island represents a business area of Plenitude.

Futura VILLE, the continent of sharing on Roblox: four villages were conceived as
an interconnected network, sharing energy and creating an energy community.

Futura TRACKS, the continent dedicated to e-mobility on Fortnite: where users
challenge each other on a track winding through canyons and mountains, aiming
to raise awareness of e-mobility and the advantages of charging at electric

>100,000 i

users involved

. _ During 2024, the project involved more than 100,000 users for a total of more than
in the DFOJGCT 7,000 hours played, with live participation also at events such as Lucca Comics
& Games and Milano Games Week'®'. In 2025, the evolution of Futura will see the

7 O O O release of two new experiences, offering other ways to explore the energy sector.
)

hours played
in 2024

157 - For more information see P https://www.luccacomicsandgames.com/it/ and P https://www.milangamesweek.it/en/.


https://www.luccacomicsandgames.com/it/
https://www.milangamesweek.it/en/
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5.2

Support to local communities

MATERIAL
TOPIC

SUPPORT
TO LOCAL
COMMUNITIES

2024
TARGETS

2024
PERFORMANCE

NON-PROFIT COMMITMENT

Confirming

the non-profit
commitment in the
areas of stemming
energy poverty and
educational poverty
and promoting new
inclusion initiatives
for socially
marginalised
individuals

Plenitude supported:
- 6 initiatives to stem

STATUS

MESSAGE TO OUR
STAKEHOLDERS

FUTURE

OF ACHIEVEMENT TARGETS

energy poverty with
Banco dell'Energia Ente
Filantropico. Beneficiaries:

approximately 425
households

- 2 initiatives to stem @
educational poverty GOAL

Beneficiaries:
approximately 1,430
minors and adolescents

- 5 social inclusion
initiatives.
Beneficiaries:
approximately 5,220
individuals

ACHIEVED

CORPORATE VOLUNTEERING

« Confirm the non-profit
commitment in the
areas of stemming
energy poverty,
educational poverty and
social inclusion in 2025

« Extend the non-
profit commitment
to France and the
Iberian Peninsula
where Plenitude
operates through retail
subsidiaries in 2025

Keep 2 days per capita

Maintain 2 days !
per capita per 194 Plenitude Eg:gsgtgfvgiﬁ tleesxﬁgfor
year of paid leave people involved in @ activities in Italy for al
for corporate corporate volunteering Plenitude ltal |
volunteering activities  throughout Italy for GOAL ehitude Haly people
on ltalian territory a total of 1,840 hours. ACHIEVED e |npl;1_de the newt q
for all Plenitude 5 associations involved gsspolglr?i tlt?(;]es seugglgs €
people n ftaly inythe projectp ’
\If;(lpz;rtlgecr%rgorate In 2025, continue to
. ) expand corporate
activities to foreign  In a start-up phase @ volunteering activities
countries where in Plenitude Spain to forei i
Plenitude operates and Slovenia IN PROGRESS O Toreign courtries

through its
subsidiaries

where Plenitude operates
through subsidiaries

SUSTAINABILITY

FOR PLENITUDE COVERNANCE

BUSINESS
SUSTAINABILITY

CLIMATE AND
EMISSIONS

As a Benefit Corporation (Societa Benefit), Plenitude aims to create shared value for the
communities and territories in which it operates, inspired by the common benefit purpos-
es defined in its Bylaws.

To do this, Plenitude is committed to promoting both the spread the culture of sustainable
energy usage in favour of a collective commitment to the energy transition and initiatives
aimed at contributing to sustainable and inclusive local development, collaborating with
realities that share the same values as Plenitude.

PEOPLE COMMUNITIES

ANNEXES

Approximately

€3.64
million

invested in projects
supporting
communities in 2024

Expand the shortlist
of associations
participating in

the project also by
evaluating proposals
from Plenitude
people

Collected proposals

from Plenitude people to @

expand the short list of IN PROGRESS
associations

In 2025, assess the
feasibility of the
proposals collected and
extension of the short list

Expand the range of
volunteering through
other skill-based
activities

PLENITUDE’S INITIATIVES TO SUPPORT COMMUNITIES IN 2024752

DONATIONS

PLENITUDE'S From the first three common benefit purposes contained in Plenitude's Company By-
NON-PROFIT laws, namely to spread the culture of sustainable energy use, to offer solutions and
COMMITMENT

technologies for the responsible use of energy, and to promote diversity and inclusion,
also derives Plenitude's non-profit commitment aimed at stemming energy poverty,
educational poverty and fostering social inclusion.

In particular, energy poverty is defined as the difficulty of acquiring a minimum of
energy goods and services, or even access to energy services that implies a diversion
of resources, in terms of expenditure or income, above a "normal value”™. In this area,
Plenitude is active with Fondazione Banco dell'Energia Ente Filantropico, whose social
aim is to stem energy poverty in Italy. In 2023, Plenitude adhered to the Manifesto
“Together to Counter Energy Poverty” and joined the Board of Directors of Fondazione
Banco dell'Energia Ente Filantropico indicating the Head of Sustainability & ESG as its
member.

Stemming educational poverty means supporting children and adolescents to learn,
experience and develop skills, talents and aspirations, possibilities they are deprived of
due to the economically and socially vulnerable condition of their families.

Finally, social inclusion is understood as the insertion and reintegration into the
socio-economic fabric of people in a socially marginalised condition through personal
support and assistance initiatives.

152 - For more information on Plenitude's commitment to communities see P https:/corporate.eniplenitude.com/en/sustainability-commitment/our-initiatives.
153 - Source: Osservatorio Italiano sulla Poverta Energetica (OIPE). For more information see P> https://oipeosservatorio.it/poverta_energetica/.
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STEMMING During 2024, with Fondazione Banco dell'Energia, Plenitude supported numerous
ENERGY POVERTY initiatives to stem energy poverty in favour of 425 households in economically and

socially vulnerable conditions. Specifically:

- 4 economic support and energy efficiency projects for 425 families in the provinces
of Bari, Palermo, Taranto and Salerno began during the first few months of 2025, that
involve the payment of utilities (regardless of their operator), the replacement of light
bulbs and old household appliances with new energy-efficient ones, and the training
of Home Energy Tutors (Tutor per 'Energia Domestica, TEDs) who help beneficiaries
reduce future bills through consumption awareness and energy-saving courses.

- 2 energy efficiency projects for two Third Sector organisations, active in Naples
and Milan, to free up economic resources for their social activities. Plenitude's
support was earmarked to cover the costs related to the installation of ventilation
and air-conditioning systems of the Spazio di Comunita di Fondazione Beta
(former Fondazione Pianoterra) in the SpaccaNapoli area and to cover the costs
related to the installation of the electrical system for one of the buildings in
Cascina Monlue, where the Impresa Sociale Cascina Monlué carries out social and
integration projects for citizens living in fragile conditions.

The energy support and energy efficiency projects supported with Fondazione Banco
dell'Energia in 2023 and developed during 2024 reached 805 beneficiary households
in 16 Italian municipalities by the end of the year.

STEMMING EDUCATIONAL During 2024, Plenitude supported four initiatives in Italy benefiting about 6,650 mi-
POVERTY AND PROMOTING nors, girls and boys in families living in economically and socially vulnerable condi-

SOCIAL INCLUSION tions. Specifically:

Dynamo City Camp

This project promoted by Fondazione Dynamo Camp ETS was supported by Plenitude,
covering the costs of participation in 4 weeks of activities organised at the summer
City Camps in Milan, Florence and Rome.

The 210 children and adolescents with severe or chronic illnesses and disabilities
involved took part in Recreational Therapy activities such as theatre and musical work-
shops, art and manual workshops, juggling, mime and clowning workshops, sensory
activities and tactile stimulation workshops.

In addition, Plenitude involved its customers, registered in the Plenitude Insieme loy-
alty programme, to support with one click, without no financial commitment on their
part, 10 Camperships, i.e. the participation of 10 teenagers with serious or chronic
ilinesses at the residential Camp organised by Dynamo Camp at the Limestre facility in
Tuscany. In return for the more than 58,000 clicks received, Plenitude bore the costs
of the one-week campership for each participant, including board, lodging and Recre-
ational Therapy activities.

GOVERNANCE

CLIMATE AND
EMISSIONS

BUSINESS PEOPLE COMMUNITIES ANNEXES

SUSTAINABILITY

Frequenza 200

The project launched by WeWorld in 2013, aims to foster the inclusion and develop-
ment of adolescents from at-risk backgrounds by stemming and preventing educa-
tional poverty and dropping out of school.

The project supported by Plenitude involves 970 socio-economically disadvantaged
pre-adolescents and adolescents from 10 suburban areas with high social vulner-
ability in the Milan (Barona, Giambellino, Corvetto and Ponte Lambro), Rome (San
Basilio), Cagliari (Sant'Elia), Naples (Scampia), Catania (San Cristoforo), Bologna (San
Vitale) and Aversa. The project comes to life at the “Frequency 200 centres” where, in
addition to school support activities, beneficiaries take part in art and sports activities
and benefit from a listening desk.

Spazi Indifesa

The project supported by Plenitude organizes activities in the Spazi Indifesa at the Fon-
dazione Terre des Hommes Italia in Milan, Ragusa and Catania, for 460 beneficiaries.
At Spazi Indifesa, services such as psychological and educational support, after-school
activities, sports and drama courses designed for young people from vulnerable family
backgrounds are provided to bridge the gap in cultural, educational and recreational
opportunities aimed at breaking the vicious cycle of material and educational poverty.

Case dell'’Amicizia

The project, implemented with the Eni Foundation, provides support for the activities car-
ried out in the Community of Sant'Egidio's “Case dellAmicizia” in Rome, Turin and Naples
in favour of the homeless, vulnerable individuals and families, elderly people in a state of
fragility and migrants.

The Case dellAmicizia in Rome, Turin and Naples support an average of 20,000 people
each year, offering multidimensional services, from emergency and care interventions in
response to basic needs, to individual paths to economic independence and job placement.
The project covers the implementation of one-year interventions for about 5,000 peo-
ple in vulnerable situations. In addition, for Christmas 2024, the costs of 1,500 solidar-
ity Christmas lunches and gifts were supported for the Comunita Sant'Egidio in Rome,
Turin and Naples.

The 5 projects to stem educational poverty in Italy supported in 2023 and concluded
during 2024 reached a total of more than 4,100 direct beneficiaries and about 630
indirect beneficiaries.

Plenitude's non-profit commitment in 2024 also involved Greece and Slovenia, coun-
tries where the subsidiaries Zenith and Adriaplin are located respectively.
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The following initiatives were supported:

- Donation of 25 solar streetlamps to the Municipality of Lagadas (Region of
Thessaloniki, Greece), to be placed in the darkest spots of the villages of Pente
Vryses and Polydendri to alleviate energy poverty and increase residents' safety.

- Donation of a vehicle to the General University Hospital in Larissa (Region of
Thessaly, Greece), for transporting medical personnel, materials necessary for

blood sampling and blood donation bags, within the region.

- Support for the “Kras Safe House" project of CSD Juzna Primorska, one of the
16 social assistance centres in Slovenia, which has been promoting the social
programme offering shelter, assistance and psychological support to women and
children who are victims of domestic violence since 2012, through a charitable
donation intended for the renovation and purchase of furniture and equipment for

the safe house located in the municipality of llirska Bistrica.

LOCAL DEVELOPMENT INITIATIVES

ITALY

In the areas where Plenitude operates its power production plants from renewable
sources, compensatory measures in favour of the local communities affected by the
presence of the plants were financed in 2024, as foreseen by current local regulations.

In particular, community engagement projects were implemented, including consul-
tations with local authorities to understand community needs, socio-environmental
impact assessments to identify the positive and negative effects of renewable ener-
gy projects, and customised mitigation plans to manage land-use and environmental

preservation concerns.

In Italy, consistent with the provisions of the Ministry of Economic Development's
Guidelines for the authorisation of plants powered by renewable sources (Ministerial
Decree 10-09-2010), compensatory measures allowed for environmental improve-
ments (e.g. urban redevelopment works and construction of new municipal car parks,
forestry enhancement plan, maintenance of parks, gardens and public walks), energy
efficiency (e.g. replacement of floodlights and lighting fixtures that illuminate munic-
ipal monuments with LED floodlights and lighting fixtures, redevelopment and ener-
gy efficiency of the Municipal Volunteer Fire Brigade Detachment), dissemination of
installations of power production plants from renewable sources, and awareness-rais-
ing among citizens on the aforementioned issues. In addition, new agreements were
signed with municipalities for facilities under construction.
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KAZAKHSTAN

In Kazakhstan, where Plenitude is present through its subsidiary Arm Wind, the follow-

ing local development initiatives were carried out:

- in the Aktobe region, where Arm Wind operates two 48 MW wind farms, an initiative
was carried out to support the village of Karatal, in the district of Oiyl, which was
heavily affected by the floods that hit the Country in the spring of 2024, with the aim
of supplying computer equipment to the local school.

+ In the region of Turkistan, where Arm Wind operates a 50 MW photovoltaic plant,
a Heritage Impact Assessment (HIA) was conducted for the archaeological site
of Kultobe, where the Mausoleum of Khoja Ahmed Yasawi (on the UNESCO World
Heritage List) is located, regarding the installation of projectors for 3D mapping of
the ancient walls of the archaeological site with historical, cultural and architectural
video content, and solar panels installed to compensate for the energy consumption
of the projectors.

+ In Astana, the capital of Kazakhstan, with the support of Arm Wind and Eni Corpo-
rate University, the two-year master's programme “Green Energy Technologies” was
launched at the Eurasian National University (ENU). Courses were organised on the
most advanced technologies in the field of renewable energy sources held by profes-
sors from the Politecnico di Torino and the University of Pavia.

"PIU CONOSCO,
MENO CONSUMO"
PROJECT

€ co/losco
© consu/.0

Plenitude, in collaboration with FEEM Servizi (Fondazione Eni Enrico Mattei), Eni
Scuola and ANP (Associazione nazionale dirigenti pubblici e alte professionalita della
scuola, formerly Associazione Nazionale Presidi), implemented the project “Pit Conos-
co, meno consumo” (The more | know, the less | consume), aimed at Italian primary
schools and concerns the dissemination and promotion of the culture of sustainable
energy usage through digital innovation and education.

The pupils involved receive specific training courses on digital innovation (from basic
coding to Arduino board programming, from sustainability to digital ethics) and energy
sustainability (from efficient use of resources to e-mobility), with a Socio-pedagogical
STEAM training approach, to Computational Thinking, to Coding and Basic Robotics.
The classes involved are asked to devise analogue or digital artefacts on sustainability
issues and to produce short videos on what they have achieved throughout the training
period, producing a manifesto on environmental and digital sustainability.

For the school year 2022/2023, the project involved 952 pupils (496 girls and 456
boys) and 89 teachers and school managers in 17 primary schools in six Italian
regions.

The school year 2023/2024 saw an increase in coverage involving 1,898 pupils (1,063
girls and 835 boys) and 228 teachers and school managers in 27 schools in nine
regions (Piedmont, Lombardy, Tuscany, Lazio, Campania, Basilicata, Apulia, Sicily
and Sardinia). At the end of 2024, the third edition of the project was launched for the
school year 2024/2025.
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In continuity with what has been done by Eni, Plenitude supports the exhibition cen-
tre dedicated to the enhancement of Italian and international photography. This space
also serves as a place for education, discussion and study, with a focus on 20th and
21st century Italian photographic production. The project is aimed at schools of all
levels, integrating digital modes of use.

SUSTAINABILITY

FOR PLENITUDE GOVERNANCE PEOPLE

BASE MILANO

Thanks to a three-year sponsorship, Plenitude became an energy partner of Base Mi-
lano, a cultural centre in Milan. The project involved the construction of a photovoltaic
system on the roof of Base and the former Ansaldo steel plant, a building owned by the
City of Milan. With a total output of 151.5 kWp, the system will produce around 172.7
MWh per year, allowing a significant reduction in consumption and ensuring the energy
autonomy of the bistro and the ground hall, Base's main reception area.

UMBRIA GREEN

Plenitude participated as a main sponsor of the festival, an artistic project that brings

FESTIVAL together energy and environmental experts, scientists, artists and philosophers to talk
about sustainability and the future.
IMOLA GREEN Plenitude participated as a sponsor of the third edition of the event dedicated to sus-

tainable mobility issues, with the aim of educating people and promoting the use elec-
tric vehicles in total safety in city centres, teaching the notions of driving and managing
the vehicle through the presence of federal technicians from the Italian Motorcycle
Federation (FMI) and other specialised experts.

The event hosted track driving activities, professional training courses, speeches and
specific panels. In addition, there was an exhibition area with various types of electric
vehicles, a space for talks and entertainment activities, including food trucks and artis-
tic-musical performances.

CLIMATE AND BUSINESS
EMISSIONS SUSTAINABILITY

Corporate volunteering

The Volunteer Project, which began at the end of 2023, continued into 2024. The project
allows Plenitude people to take 2 days of paid leave per year to volunteer with one of the
Associations on a shortlist.

The initiative involved 194 people all over lItaly, for a total of about 1,840 hours of
voluntary work at the five associations involved, proving to be an opportunity to get to
know non-profit organizations up close while strengthening personal well-being and
teamwork.

The activities carried out by the volunteers ranged from initiatives in the town squares
with Associazione Italiana Sclerosi Multipla (AISM, the Italian multiple sclerosis as-
sociation), to the “In Farmacia per i Bambini” days of the Rava Foundation, from pack-
ing parcels in the various Banco Alimentare (food bank) locations, to the “Packets of
Happiness” in bookshops with Dynamo Camp.

Another type of volunteering that attracted a lot of participation was skill-based volun-
teering with the Fondazione Albero della Vita, where the people involved provided their
skills to give practical and useful information to the children and families living in the
foundation's centres. For example, there were days when we showed how to read a util-
ity bill and how to use energy more responsibly in the home, or how a solar panel works,
through a “renewable energy workshop”. Practical sessions were also held on how to
write a CV (curriculum vitae) and face a job interview, and how to educate children and
teenagers as well as parents on the conscious use of social networks, with a special
focus on cybersecurity.

For 2025, the goal is to expand the number of associations on the shortlist through
recommendations by Plenitude people, and to extend the project abroad. Finally, during
the Christmas holidays, a solidarity initiative was launched in Plenitude: each Pleni-
tude location in the world got organised by collaborating with associations that support
children to collect donations and purchase gifts and educational materials.
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