
€ 3.31 million 

2,135 hours

invested in support of local communities 
(-9% vs 2024)

of corporate volunteering throughout Italy (+16% vs 2024)

22

In the areas where Plenitude operates in the field of power production from renewable sources, training, 
urban regeneration and energy efficiency of public facilities for local communities were supported.

Supported: Supported: 

projects  projects  

Plenitude is committed to creating shared value in the areas it operates, 
by spreading the culture of sustainable energy usage to foster collective 
commitment to the energy transition and supporting initiatives aimed at more 
sustainable, inclusive local development.

 POLICIES / POSITIONS / OTHER DOCUMENTS 

	•  Eni Code of Ethics

	•  ECG Policy on Respect for Human Rights in Eni

COMMUNITIES 
SPREADING THE CULTURE OF SUSTAINABLE ENERGY USAGE

SUPPORT TO LOCAL 
COMMUNITIES

STEMMING ENERGY 
POVERTY

SOCIAL INCLUSION AND STEMMING 
EDUCATIONAL POVERTY

CORPORATE 
VOLUNTEERING

LOCAL DEVELOPMENT 

Plenitude social media: Musical events:

>778 published pieces of contents 15 musical events through
dedicated partnerships

>223 million views >1 million participants

2.5% average engagement rate 3 energy efficiency projects

Beneficiaries: Beneficiaries:

4 5~40 ~780 

in  

3
households

Third Sector organisations

minors and adolescents  

Italian regions involved in the “More I know, less I consume” project7schools in 

2,314 243 teachers and school leadersprimary and secondary school pupils and

pieces of content published in the magazine One Plenitude>60 
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 2025 MAIN RESULTS 

https://www.eni.com/content/dam/enicom/documents/ita/governance/codice-etico/eni-code-of-ethics.pdf
https://www.eni.com/content/dam/enicom/documents/eng/governance/code-of-ethics/policy-ecg-du-eni-spa-EN.pdf
https://corporate.eniplenitude.com/en/one-plenitude-magazine
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Spreading the culture  
of sustainable energy usage

5.1 

MATERIAL TOPIC 
/ COMMON 
BENEFIT 
PURPOSE

2025  
TARGETS

2025  
PERFORMANCE

STATUS OF 
ACHIEVEMENT FUTURE TARGETS

CUSTOMER 
RELATIONS 

SPREADING 
THE 
CULTURE OF 
SUSTAINABLE 
ENERGY USAGE  

COMMUNICATION 

In 2025 reach at 
least 500,000 users 
through at least 
10 social media 
campaigns

1.1 million users 
reached through 
35 social media 
campaigns 

 
GOAL  
ACHIEVED 

	• In 2026 involve 
at least 20 
content creators 
(professionals, micro-
influencers, digital 
content creators)  
in projects dedicated 
to spreading  
the responsible  
energy usage

	• In 2026 create  
a team of six  
“Energy Creators” 
who will become 
Plenitude's 
ambassadors  
on social media  
with the aim  
of contributing  
to spreading  
the responsible  
energy usage

	• Address at least  
40% of social  
editorial content  
to energy transition 
topics (e.g. energy 
communities,  
energy efficiency)

In 2025 to raise 
awareness of 
the principles of 
responsible and 
conscious energy 
usage:
	• involve at least 15 
content creators 

	• dedicate at least 
40% of posts to 
raising awareness 
of the principles 
of responsible and 
conscious energy 
usage

	• improve 
the average 
engagement rate 
on social media 
to 4%

	• Reinforced 
communication 
strategy to promote 
responsible and 
conscious energy 
usage:

	• 34 content creators 
involved in a training 
course held by energy 
experts;

	• devoted more than 
40% of the posts  
on these topics;

	• 2.5% average 
engagement rate on 
social media reached166 

 
IN PROGRESS 

In 2025 to promote 
e-mobility: use and 
development of 
the “Electric Driving 
Experience” format

Electric Driving 
Experience: presence 
of the format at events 
such as MIMO and Imola 
Green with >150,000 
people reached; realised 
>500 electric test drive 
sessions

 
GOAL  
ACHIEVED  

In 2026 implement at 
least 5 initiatives in Italy 
and abroad to promote 
electric mobility

CUSTOMER 
RELATIONS

SPREADING 
THE 
CULTURE OF 
SUSTAINABLE 
ENERGY USAGE 

EDUCATION

In 2025 implement 
at least 3 energy 
efficiency projects 
within partnerships 
initiatives to 
promote more 
efficient and 
responsible energy 
usage

Three energy efficiency 
projects carried out within 
partnership initiatives to 
promote a more efficient 
and responsible energy 
usage

 
GOAL  
ACHIEVED 

In 2026 implement 
at least four energy 
efficiency projects  
within partnership

Implement at least  
4 awareness-
raising events  
(e.g. on issues such 
as inclusion, gender-
based violence, 
mental health)  
per year

Four awareness-raising 
events on gender-
based violence were 
implemented

 
GOAL  
ACHIEVED 

-

In 2025 to promote 
e-mobility: use and 
development of 
the “Future Driving 
School” and “The Art 
in Motion Museum” 
format

Future Driving School: 
>160,000 children 
and families involved, 
delivering 18,000 kWh 
of energy with over 700 
charging sessions thanks 
to permanent charging 
columns installed in the 
car park

The Art in Motion 
Museum: 15 charging 
columns transformed 
into works of public art in 
13 Italian municipalities, 
generating >1 million 
average views per post 
on digital channels

 
GOAL  
ACHIEVED 

In 2026 participate with 
Plenitude On The Road 
speakers in at least 5 
events in Italy and abroad 
dedicated to electric 
mobility

166 - The Engagement Rate performance stood at 2.5% in 2025 (vs 4%), due to the significant growth in followers and reaches (unique people who viewed 
the content), which broadened and made the audience more heterogeneous, resulting in a natural reduction in the interaction percentage against an overall 
significantly higher impact in terms of visibility and awareness.
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PARTNERSHIPS AND EVENTS

CUSTOMER 
RELATIONS 

SPREADING 
THE 
CULTURE OF 
SUSTAINABLE 
ENERGY USAGE  

Organise at least 
8 events, each 
implemented 
through a 
dedicated 
partnership, 
reaching at 
least 500,000 
participants,  
to promote more 
efficient and 
responsible  
energy usage

In 2025 Plenitude 
organised 15 events, 
each implemented 
through dedicated 
partnership. During 
these events, aimed  
at spreading the culture 
of energy awareness,  
>1 million people
took part

GOAL 
ACHIEVED 

In 2026 organise at 
least nine events, each 
implemented through a 
dedicated partnership, 
reaching at least 
550,000 participants to 
promote more efficient 
and responsible energy 
usage

In 2025 to promote 
e-mobility:

• Development of
the Genny Zero
partnership;

• Sponsorship of
events both in
Italy (such as
MIMO, Imola
Green, and Umbria
Green Festival)
and abroad

Genny Zero partnership: 
inclusive micro-mobility 
promoted, reaching  
>400 test drives
Sponsored events such 
as MIMO - Milano Monza 
Motor Show, Imola 
Green and Umbria Green 
Festival, promoting 
electric mobility through 
interactive activities 
and driving sessions167.  
During the Vuelta, the 
Spanish cycling race 
sponsored by Plenitude, 
the Company's 
integrated offer was 
promoted on social 
channels, with a focus 
also on e-mobility

GOAL 
ACHIEVED 

-

167 - For more information on sponsorships, see the   “5.2 Support to Local Communities" section.

PLENITUDE'S INITIATIVES TO SPREAD THE CULTURE 
OF SUSTAINABLE ENERGY USAGE DURING 2025

COMMUNICATION

 CORPORATE WEBSITE On the website you can access the section dedicated to the   Plenitude Magazine, 
which in 2025 continued to offer content on innovation, sustainability and corpo-
rate initiatives, highlighting Plenitude's businesses and people in Italy and around 
the world.

SOCIAL NETWORKING During 2025, Plenitude continued to strengthen its presence on Instagram by pub-
lishing more than 778 pieces of content across stories and feed posts, expanding 
the community to 188,000 followers and reaching a total of more than 220 million 
views. Plenitude has also launched a programme dedicated to energy creators that 
integrates technical skills and digital communication. The six winners, guided by a 
team of Plenitude experts, professional content creators and science communica-
tors, will become Plenitude ambassadors on social media in 2026, developing for-
mats and columns to make complex topics accessible and engaging on platforms 
such as TikTok.

Practical tips to reduce domestic lighting consumption at times of the year with 
less daylight were also disseminated through Spanish social channels, encourag-
ing more sustainable seasonal behaviour. A digital campaign aimed at homeown-
ers was also carried out to promote the adoption of domestic photovoltaics and 
highlight its benefits.

ELECTRIC DRIVING 
EXPERIENCE

This format, dedicated to exploring the experience and management of electric 
driving, has been enhanced and proposed within strategic events, offering an 
immersive driving experience to thousands of people. Thanks to Electric Vehicle 
Coaches, professional drivers who are experts in electric driving, participants were 
able to learn about the advantages of electric mobility and Plenitude On The Road 
solutions. Plenitude also engaged journalists and content creators, generating dig-
ital and social content that extended the experience to a wider audience, increasing 
engagement and awareness of the topic168.

“FROM A TO ZENITH” 
PLATFORM

Plenitude launched “From A to Zenith ” in Greece, a multi-channel platform dedicat-
ed to promoting the responsible energy usage. The initiative includes a magazine 
section on the website, dedicated content on the customer portal (web and app) 
and on social media developed in cooperation with national creators, with a focus 
on practical energy-saving tips.

Spreading the culture of sustainable energy usage is one of Plenitude's common bene-
fit purposes that the Company is committed to pursuing consistently every year.

Plenitude invests in communication activities and the production of content dedicated 
to its stakeholders, through various channels and in collaboration with different organi-
sations, with the aim of raising energy awareness and guiding daily behaviour. Indeed, 
the Company shares its technical expertise by collaborating with various organisations 
to create educational content on responsible energy usage and e-mobility. To further 
extend impacts, Plenitude activates partnerships with local actors and organises cultur-
al and educational events.

168 - For more information on the Electric Driving Experience see  https://corporate.eniplenitude.com/en/one-plenitude-magazine.
169 - For more information on “From A to Zenith” see   https://zenith.gr/el/fromatozenith/.

https://corporate.eniplenitude.com/en/home-page
https://corporate.eniplenitude.com/en/one-plenitude-magazine
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EDUCATION

OLIMPIA@SCHOOL For the 2025/2026 school year, as part of its partnership with Olimpia Milano, Plenitude 
has launched the ninth edition of this project in collaboration with Comunità Nuova 
Onlus, Gi Group and the Ufficio X Ambito Territoriale di Milano. Eight schools across 
Milan and its metropolitan area will be involved, for a total of more than 200 students. 

Particular attention will be dedicated to exploring career opportunities within a sports 
organisation: thanks to Plenitude’s contribution, the role of the energy manager will 
be introduced, enabling students to apply innovative solutions to improve energy per-
formance in simulated sports environments.

LEOLANDIA - FUTURE 
DRIVING SCHOOL

In 2025, Plenitude On The Road continued to raise awareness among the younger 
generation with Future Driving School, the Leolandia amusement park attraction ded-
icated to electric mobility. Besides being a playful experience, the initiative is also 
a true educational project. Over 160,000 children and families experienced driving 
electric vehicles in a safe environment, learning key concepts on reducing emissions 
and using electric mobility and its role in the energy transition. In addition, Plenitude 
installed permanent charging columns in the park's car park, allowing more than 700 
families to recharge their electric cars during their visit.

THE ART IN MOTION 
MUSEUM

Plenitude transformed the On the Road charging columns into true works of public art 
exhibited in 13 Italian municipalities. The initiative combines functionality and beauty, 
integrating electric mobility into the urban fabric in a creative and engaging way. 
Each column, created by selected artists, aims to:

	• enhance public spaces, making charging an aesthetic as well as a technological 
experience;

	• promote culture towards greater sustainability through an artistic language that 
stimulates curiosity and awareness;

	• create a connection with the territory, turning an everyday gesture such as recharg-
ing an electric vehicle into a moment of reflection and beauty.

INTERACTIVE 
SUSTAINABILITY QUIZ

In cooperation with Multiverse, Plenitude in Greece launched, at various events such 
as fairs, festivals and marathons, a playful educational quiz that raises awareness of 
useful behaviours to reduce household consumption.

PLENITUDE  
EXPERIENCE STORE

In 2025, the Plenitude Experience Store was inaugurated in Santander, Spain. Be-
sides being a flagship store, it also serves as a meeting point for the communi-
ty, where interactive activities help to raise awareness of energy transition issues. 
These include:

	• Educational workshops for children: a recurring programme that stimulates sci-
entific curiosity and promotes responsible energy usage. The proposed activities 
include building solar lamps, small generators and energy-themed games, combin-
ing learning, creativity and fun.

	• Permanent installation in the store that illustrates in a simple and intuitive way 
how energy is transmitted from renewable sources to domestic consumption.

	• Guided tours and educational meetings: sessions for schools and families to ex-
plore topics such as energy efficiency, electric mobility and adopting more sustain-
able habits.

	• Touch screens and interactive content: permanent digital modules accessible to 
all visitors to the store that provide information on efficiency, self-consumption and 
electric mobility.

PARTNERSHIPS AND EVENTS

MUSICAL FESTIVALS170 In 2025, Plenitude confirmed its role as energy partner of Primavera Sound in  
Barcelona for the fourth consecutive year, installing high-efficiency batteries capable 
of powering up to seven stages and supporting internal mobility with electric vehi-
cles. The event registered the participation of over 293,000 spectators. 

170 - Performance 2025 related to the following target stated in the Sustainability and Impact Report 2024: “Launch at least 5 projects combining art and 
energy”.
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In collaboration with Aperol, a Campari group company, Plenitude was a partner of 
three music festivals by providing solar-powered charging points that allowed the 
public to recharge their devices. 

Plenitude was also the main partner of the FestiValle in the Valley of the Temples 
in Agrigento, a UNESCO World Heritage Site: the Plenitude Stage, powered 100% by 
batteries charged with solar energy, hosted musical performances at sunset. The 
same batteries helped power part of the food area. This partnership also enabled the 
illumination of the main façade of the Cathedral of San Gerlando in Agrigento, which 
will undergo a relamping intervention aimed at improving the efficiency of the electri-
cal energy required to power the LED lighting.

At the Club to Club Festival (C2C) in Turin, Plenitude renewed its partnership by 
providing an installation that combined light, sound and technology with a system  
of LEDs and motorised light bars powered by photovoltaic batteries. 

Finally, at the Festival Magdalena en Vivo in Santander, Spain, Plenitude provided cer-
tified power through European guarantees of origin, fed into the grid and produced by 
plants 100% fuelled by renewable sources, and set up a relaxation area with charging 
points for mobile devices powered by solar panels.

PARTNERSHIP  
WITH RED BULL

The partnership between Plenitude and Red Bull continued in 2025, with the aim of 
improving the Austrian company's energy performance, both at its location in Milan and 
during all events organised and planned in Italy. In 2025, Plenitude made several Red 
Bull events more efficient by installing photovoltaic plants and a temporary charging 
column for electric vehicles. On the occasion of the Red Bull King of the Air, kiteboard-
ing competition in Tarifa, Spain, Plenitude installed photovoltaic panels and storage sys-
tems to help power the event with energy from renewable sources, thus promoting this 
type of energy at major sporting events.

PARTNERSHIP  
WITH GENNY ZERO

Also in 2025, the collaboration with Genny Zero, a self-balancing electric vehicle on 
two wheels designed for people with motor disabilities, continued. The initiative con-
tributes to inclusive and accessible urban micro-mobility for all.
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Support to local communities

5.2

As a Benefit Corporation (Società Benefit), Plenitude aims to create shared value for the 
communities and territories in which it operates, inspired by the common benefit pur-
poses defined in its Bylaws and supporting the local needs in the social and health area. 

To do so, Plenitude sustains non-profit projects and promotes community and health 
initiatives to contribute to more sustainable and inclusive local development.

Approximately 

€ 3.31  
million
invested 
in projects 
supporting 
communities  
in 2025

Plenitude’s initiatives to support  
communities in 2025171

171 - For more information on Plenitude’s commitment to communities see   https://corporate.eniplenitude.com/en/sustainability-commitment/strategy.
172 - Performance 2025 related to the following target stated in the Sustainability and Impact Report 2024: "Confirm the non-profit commitment in the areas 
of stemming energy poverty, educational poverty and social inclusion in 2025".

Non-profit commitment172

From the first three common benefit purposes set out in Plenitude's Company Bylaws, 
namely spreading the culture of sustainable energy usage, providing solutions and tech-
nologies for responsible energy usage, and promoting diversity and inclusion, also derives 
Plenitude's non-profit commitment aimed at encouraging energy inclusion and stemming 
energy and educational poverty.

Social inclusion and stemming educational poverty 

In 2025, Plenitude launched a collaboration with Eni Foundation, taking on the role of 
Participating Entity within the Foundation. This role enables the Company to contribute 
to the identification and development of projects focused on social inclusion and stem-
ming educational poverty across Italy, as well as to support their implementation.

Together with Eni Foundation, Plenitude launched “Ri‑generazioni”, a project developed 
through an initial collaboration with three Third Sector organisations. With them, a mul-
tidimensional intervention model has been designed, integrating training pathways, psy-
chosocial support, and therapeutic and educational activities. The goal is to support 
young people in vulnerable situations and foster their journey toward autonomy. The 
project, designed together with the association Fonte di Ismaele of Rome, the Fondazi-
one di Comunità San Gennaro Ente Filantropico of Naples and the social cooperative 
Varietà of Milan, aims to offer a concrete response to educational and social hardship, 

stemming school drop-out and promoting job placement. The project targets more than 
400 minors aged between 7 and 18 who live in socially, culturally and economically 
vulnerable conditions in the suburbs of Rome, Naples and Milan and also indirectly in-
volves families and local educating communities. Alongside socio-educational actions, 
the project includes energy efficiency solutions in the educational centres of the three 
institutions through the installation of photovoltaic plants, cooling systems and LED 
lighting. These solutions will reduce management costs, freeing up additional resources 
for training activities and improve the quality of spaces, making them more welcoming 
and functional. The project is expected to be completed by December 2026. 

Plenitude's non-profit commitment in this area in 2025 also involved France, Greece and 
Slovenia, Countries where the subsidiaries Plenitude France, Zenith and Adriaplin are 
located respectively. In particular, the following initiatives were supported:

	• France173 – “Preventing School Dropouts Through Civic Engagement and Interna-
tional Solidarity” by “LifeTime Projects”, an international solidarity association active 
in the promotion of education in disadvantaged social contexts. The project supports, 
for eight months, the training of 300 students from three secondary schools located in 
peripheral areas and disadvantaged contexts in Alsace, through study support activi-
ties, school orientation, personal development and a sense of citizenship, by fostering 
dialogue with teachers, reference adults and families.

	• Greece – “Supporting Vulnerable Youth” by “The Smile of the Child”, a voluntary or-
ganisation active in promoting the welfare and protection of children's rights. The 
project supports children, vulnerable young people and their families by providing 
accommodation, food and other essentials, psychological support, training support 
and educational guidance. The charitable donation will cover one year’s salary for two 
social workers in Athens and Thessaloniki, benefiting 80 vulnerable young people.  
In addition, the association “Lara Guide Dog School” was also supported by covering 
the training costs of a guide dog for one year. The association, active since 2008, 
raises awareness about issues related to blindness and visual impairment and trains 
guide dogs to be provided free of charge to blind or visually impaired individuals.

	• Slovenia – “TOM - Telephone for Children and Adolescents” by “Zveza prijateljev 
mladine Slovenije” (Association of Friends of Youth of Slovenia), an association active 
in the promotion and protection of children's rights through social and educational 
support. Since 1990, through this project, the organisation has operated the only na-
tionwide, free and anonymous telephone line in Slovenia, dedicated to children and 
young people who can find psychological help, guidance and a safe space to express 
their difficulties and hardships. The charitable donation covers the annual operating 
costs of nine consulting services units in Slovenia and two training sessions for ap-
proximately 140 volunteer consultants to provide professional and accessible support 
to vulnerable children and adolescents.

173 - Performance 2025 related to the following target stated in the Sustainability and Impact Report 2024: “Extend the non-profit commitment also in 
France and the Iberian Peninsula where Plenitude operates through retail subsidiaries in 2025”.

https://corporate.eniplenitude.com/en/sustainability-commitment/strategy.
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174 - Performance 2025 related to the following target stated in the Sustainability and Impact Report 2024: “Extend the non-profit commitment also in 
France and the Iberian Peninsula where Plenitude operates through retail subsidiaries in 2025”.

Stemming energy poverty 

From 2023, in Italy, Plenitude is active with Fondazione Banco dell'Energia Ente Filant-
ropico in supporting non-profit initiatives stemming energy poverty. This commitment 
was formalised through the signing of the manifesto “Together to stem energy poverty” 
and through Plenitude’s entry into the Board of Directors of the Foundation, appointing 
its Head of Sustainability and D&I as its representative. In 2025, Plenitude supported, 
through Banco dell'Energia, energy efficiency projects for the premises of Third Sector 
organisations, with the aim of improving the energy performance of their facilities and 
consequently reducing energy expenses over time, allowing organisations to free up 
financial resources to be allocated to social activities. Specifically:

	• O.A.S.I. Plus of the Italian Red Cross (CRI): Support for the creation of three cooling 
centres one at each of the three Italian Red Cross Committees—one in the North, one 
in the Center, and one in the South of Italy. The goal is to improve the physical and 
psychological well‑being of vulnerable populations by offering relief through access 
to air‑conditioned spaces and social‑health services during the summer months. The 
project also includes training on health risks associated with heat waves, through in-
formation campaigns and awareness‑raising sessions. The cooling centres are ex-
pected to become operational in the summer of 2026.

	• Energy for Food of Banco Alimentare Foundation ETS: support for energy efficiency 
measures at five warehouses in as many regional Banco Alimentare branches, includ-
ing the installation of heat pumps and cooling systems, the modernisation of lighting 
plants and the replacement of electrical panels and cold rooms planned for 2026.

	• Siamo energia - Coltiviamo sostenibilità, costruiamo futuro (We are energy - We cul-
tivate sustainability, we build future) of Fondazione La Comune Impresa Sociale ETS: 
support for energy efficiency measures at the “Il Giardino” facility in the municipality of 
Cornaredo in the province of Milan, where the Foundation organises inclusion, training 
and work placement courses for people with cognitive disabilities in the field of green 
maintenance and horticultural production.

In Spain174, Plenitude Iberia in 2025 pledged to support the “Hogar eficiente, vida salud-
able” project of Nuevo Futuro, an association created in 1968 to offer housing and 
protection to children and adolescents in vulnerable situations and their families. The 
project supports the replacement of obsolete and inefficient household appliances with 
energy-saving equipment, benefiting 40 vulnerable families in Santander. The ultimate 
goal is twofold: to reduce household energy consumption and to promote more respon-
sible and sustainable consumption habits.

Local development initiatives

In the areas where Plenitude operates its renewable energy production plants, com-
pensatory measures were financed in 2025 in favour of local communities affected by 
the presence of these facilities, as required by applicable local regulations. In particu-
lar, local community engagement projects were implemented, including consultations 
with local authorities to understand community needs, socio-environmental impact 
assessments to identify the effects on the territory of renewable energy projects, and 
customised mitigation plans to manage land-use and environmental preservation 
concerns. In Italy, in line with the provisions of the Guidelines for the authorisation of 
renewable energy plants issued by the Ministry of Economic Development (Ministerial 
Decree of 10 September 2010), several initiatives were promoted, including:

In 2025 new agreements were also signed with municipalities for facilities under  
construction.
Furthermore, in Italy, Plenitude, in collaboration with FEEM Servizi (Fondazione Eni En-
rico Mattei), Eni Scuola and ANP (Associazione nazionale dirigenti pubblici e alte profes-
sionalità della scuola, già Associazione Nazionale Presidi), confirmed and continued the 
project “Più Conosco, meno consumo” (The more I know, the less I consume), aimed at 
Italian primary schools and focused on spreading and promoting a culture of sustain-
able energy usage. The initiative leverages digital innovation and education on the use 
of digital tools through a socio‑pedagogical STEAM approach, computational thinking, 
coding, and basic robotics. For the 2024/2025 school year, the project saw an increase 
in the number of students compared to the previous year, involving 2,104 pupils (945 
girls and 1,159 boys) and 221 teachers and school leaders in 18 Italian primary schools 
in 7 regions. A pilot project was also carried out in Rome and Milan, involving four lower 
and upper secondary schools on the topics of responsible use of artificial intelligence 
and sustainable energy consumption. The pilot engaged 210 students and 22 teachers 
and school leaders, who followed a modular training programme consisting of theoreti-
cal and practical sessions, group discussions, and co‑creation activities.
At the end of 2025, the fourth edition of “Più conosco, meno consumo – primary schools” 
and the first edition of the project dedicated to secondary schools were launched for the 
2025/2026 school year.

and awareness‑raising activities for citizens on these topics. 
INSTALLATION OF 
RENEWABLE ENERGY 
PRODUCTION SYSTEMS

redevelopment of green areas and urban decor, extraordinary 
maintenance of a municipal villa, with new planting and water 
network efficiency measures;

ENVIRONMENTAL 
IMPROVEMENT

replacement of spotlights and lighting fixtures of municipal 
monuments with LED projectors and lighting units;

ENERGY 
EFFICIENCY
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175 - For more information, see the  “2.1.3. Installed capacity and power production from renewable sources” section.

Health initiatives for communities 

In Greece, in the district of Kozani, Plenitude has launched a community and health 
initiative in cooperation with the municipal administration. The project, which is linked 
to the construction of the 80 MW photovoltaic park, is spread over three years and 
aims to strengthen emergency preparedness and improve accessibility to health ser-
vices. In 2025, 44 defibrillators were installed at strategic points in the city and first 
aid training courses were started for citizens. The purchase of two electric vehicles to 
support the “Help at Home” home care programme for the elderly and people with mo-
tor disabilities is planned for the coming years. These measures are integrated with 
awareness-raising workshops and communication activities, with tangible impacts on 
health resilience and social inclusion.
In Kazakhstan, Plenitude, in cooperation with Eni and KazMunayGas (KMG), launched 
a project in 2025 to support the Zhanaozen community in the Mangystau district, 
an area characterised by long distances and difficult access to health services. The 
initiative, associated with the development of the hybrid plant in the region175, aims 
to improve the health of the local population, strengthen the emergency system and 
promote the social inclusion of people with disabilities. In 2025, in particular, two fully 
equipped ambulances for advanced medical support were provided for the city's ter-
ritorial operations centre and hospital; a dedicated transport service for people with 
motor disabilities was also introduced, and technical and psychosocial training for 
local health personnel was planned.

Sponsorship

In line with Eni's approach, Plenitude supports the exhibition centre dedicated to the 
enhancement of Italian and international photography. The space also serves as a 
place for education, discussion and study, with a focus on 20th and 21st century Ital-
ian photographic production. The project is aimed at schools of all levels.

FONDAZIONE 
CAMERA TORINO

In Kazakhstan, in 2025, the master’s programme “Green Energy Technologies” contin-
ued at the Eurasian National University in Astana, promoted with the support of Plen-
itude and Eni Corporate University, with the aim of contributing to the local training of 
professionals in the energy transition. During 2025, two modules were delivered by pro-
fessors from the University of Pavia and the Polytechnic University of Turin.

Plenitude is an energy partner of the cultural production centre BASE Milano. Together, 
Plenitude and BASE have installed a photovoltaic system on the roofs of the former 
Ansaldo industrial plant, a building owned by the Municipality of Milan. The system 
produces approximately 172 MWh per year, supporting BASE’s main functions.

BASE MILAN

Viganella, a hamlet in the municipality of Borgomezzavalle (in the province of Ver-
bano-Cusio-Ossola), does not receive direct sunlight for 83 days a year due to its lo-
cation in the Pennine Alps. Plenitude sponsored the works to restore the “Viganella 
Mirror”, a 40 m² rectangular structure designed to reflect sunlight onto the central 
square of the historic town. The installation had been non‑operational for about two 
years due to a malfunction. Considered an “artificial climate” intervention, the mirror 
brings light and social connection to the local community.

IL SOLE CHE 
NON C’ERA
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176 - Performance 2025 related to the following target stated in the Sustainability and Impact Report 2024: "Keep 2 days per capita per year of paid leave for 
corporate volunteering activities for all Plenitude people in Italy and include new associations suggested by Plenitude people in the project. In 2025, assess 
the feasibility of the proposals collected and extension of the short list”. As concerns the target “In 2025, continue to expand corporate volunteering activities 
to foreign Countries where Plenitude operates through subsidiaries”, the feasibility analysis is still in progress. The target “Expand the range of volunteering 
also through other skill-based activities” was pursued through activities organised by Fondazione Dynamo Camp ETS. 

The festival represents a meeting point between art, science and nature, with a trav-
elling programme involving several municipalities and villages in the Italian region. 
Plenitude participated as an educational and innovative partner, fostering the spread 
of more sustainable behaviour through dissemination and interactive activities aimed 
at citizens and families.

Corporate volunteering

Launched at the end of 2023 and continued in 2025, the volunteer project allows Pleni-
tude's people in Italy to take two days of paid leave per year to do volunteer work, further 
strengthening Plenitude’s connection with local communities. The initiative involved 196 
people, totalling 2,135 volunteer hours (+16% vs 2024).

In 2025, the project was enriched with some new features:
• Expansion of the short list of associations: thanks to the engagement  call launched

on World Volunteer Day, people were able to propose new organisations consistent
with the Company values, rooted in the territory and compliant with regulations. The
AIL (Italian Association against Leukaemia-Lymphoma and Myeloma) and AIRC (Ital-
ian Foundation for Cancer Research) have thus joined the project, offering new oppor-
tunities for fundraising and community events176.

• Launch of the "VolontariAmo" project: an Eni initiative extended to all Group people
in Italy, in which Plenitude actively participates. The programme allows volunteers
to collaborate with organisations not included in the Company’s shortlist, further ex-
panding opportunities to contribute to local communities.

The project continues to represent an opportunity to strengthen ties with the local com-
munities, while promoting personal well-being and collaboration.

Plenitude took part in an event at the Imola Racetrack dedicated to sustainable mobility in 
all its forms. The event offered track driving sessions and educational activities on e-mo-
bility, demonstrating how performance and technology can be allied to sustainability.

As main sponsor, Plenitude brought electric mobility to the centre of an event histori-
cally associated with traditional motor racing. Through interactive educational activities 
and electric driving experience sessions, the public discovered electric mobility and how 
passion for speed can coexist with sustainability, turning the event into an opportunity 
for learning and innovation.
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